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Why i1s SHOPS so important?

Readers are six times more likely to
respond to adverts backed by SHOPS.

1%

are more likely
to respond

49%

32%

Likelihood to respond to
advertising
[ Backed by SHOPS

NOT backed by SHOPS

10%

3%
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Why are readers more likely to
respond to ads backed by SHOPS?
Security & protection

...because | have had
problems in the past, so it
IS good to know that | can

It makes me turn to SHOPS, shc_)uld |
feel safer. have any problems in the
It would ensure that | future.
Female (54) was protected against Female (66)

ordering from an
‘unsafe’ company.

Male (63)
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Why are readers more likely to
respond to ads backed by SHOPS?
Guarantee & confidence

Sounds like a

Gives a guarantee that guagr(;%ctiee ...because you have
| will get the goods or B ' some form of back-
my money back. The up guarantee if

seller is legitimate. things
Male (62) SHOPS as described go amiss.
Increases my confidence Female (56)
to purchase.
Male (84) SIHIOIPIS
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Why are readers more likely to
respond to ads backed by SHOPS?
Consumer rights

Your consumer Consumer
rights rights
are covered and you protected.
have protection. Female (36)
Female (40)

Source: YouGov 2014

SHIOPIS

SAFE HOME
ORDERING
PROTECTION
SCHEME




YouGov

What the world thinks



Why are readers less likely to
respond to ads not backed by

SHOPS?

Risk of losing money
Too risky!
Male (56)

No protection,
at risk!

Male (55)
This seems more
risky, and | might be

throwing money away.

Female (45)

Source: YouGov 2014

Lack of protection
from rip-off or fraud.

Female (47)

Risk losing money
If the retailer goes
out of business.

Female (45)
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Why are readers less likely to

respond to ads not backed by
SHOPS?

No guarantee/untrustworthy

No guarantee the Not trustworthy.
' ' i Might be a
business is genuine S
and | will get goods :
or my money back. Female (36)

Male (71)
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Why are readers less likely to
respond to ads not backed by
SHOPS?

Worry
If the product and seller
were honest and legitimate,
they would be backed

Worried about by SHOPS.
-deli Male (33
non-delivery. | would worry why (33)
FemiEl (6] it was not signed up
to SHOPS.
Female (43)
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SHOPS gives me
confidence because |
know | will be
refunded If anything
goes wrong with my
order.



SHOPS makes me
feel more comfortable
giving my payment
details over the
phone, the internet or
by post.

Source: YouGov 2014



SHOPS gives me the
confidence | need to
order a product from
a newspaper because
| know It'll be
delivered.

Source: YouGov 2014



If SHOPS wasn't
there,

| would be less likely to
order a product from

a national newspaper
advertisement.

Source: YouGov 2014



WWW.Shopspromise.com




